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Dear valued partners,

I am pleased to re-launch Check In, our partner newsletter, with a fresh new look.
We have had an eventful few months, and ended the first half of the year on a positive note.
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HELLO
151 properties. One passion for perfection.

Dillip Rajakarier
CEO, Minor Hotels
COO, Minor International

2016 marks 15 years since we opened the doors to our 
first Anantara property in Hua Hin, Thailand. With a 
current portfolio of 34 hotels and resorts and future 
openings across the globe, this 15th anniversary marks 
the start of an exciting phase in Anantara’s journey.

We have also passed an important milestone of over 150 
properties in operation. In July, we welcomed AVANI 
Deira Dubai as Minor Hotels’ 150th property, along with 
AVANI Riverside Bangkok - our first purpose-built AVANI 
property - and AVANI Khon Kaen Hotel & Convention 
Centre in Thailand.

The completion of our acquisition of Tivoli Hotels & Resorts 
is another watershed moment: the deal constituted Minor 
Hotels’ most significant deal to date, and the largest-ever 
hospitality transaction in Portugal.

Our Oaks portfolio is going from strength to strength, 
with two new openings in Australia - including the brand’s 
10th property in Brisbane - and two upcoming properties 
to mark the brand’s debut in India. 

Finally, read about how PER AQUUM’s exclusive stream 
of avant-garde, immersive experiences - PULSE - and 
Elewana Collection’s SkySafari are redefining luxury.

The final few months of 2016 are going to be crucial, and 
we are grateful for the continued support of our owners 
and partners as we work towards closing the second half 
of the year on a high. Thank you for being part of the 
Minor Hotels family.

If we have not yet had the privilege of partnering with 
you, we would welcome you to join our success story as 
we continue building our brands and expanding our global 
footprint.
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STRONG FIRST HALF OF THE YEAR

151 properties 19,377 rooms in 22 countries
*as of 1 August 2016

Net profit growth in 1H16

73%

Revenue growth in 1H16

32%

RevPar growth in 1H16

6%

Our net profit growth is at 73% in 1H16, reflecting our strong 
acquisition capabilities and the solid operational performance 
of our existing portfolio. 

RevPar of owned hotels in Thailand (excluding new hotels) 
increased by 6% in 1H16, led by hotels in tourist destinations 
including Phuket, Koh Samui, Chiang Mai and Chiang Rai. 

Going into the second half of 2016, Minor Hotels’ performance 
is expected to continue to strengthen. We expect continued 
sound performance of Thailand hotels, supported by high 
tourist arrivals. Tivoli’s Portuguese portfolio will have its high 
season in the third quarter. 

We will further benefit in 2H16 from the full consolidation 
of the Royal Livingstone Victoria Falls Zambia Hotel by 
Anantara and AVANI Victoria Falls Resort, new management 
contracts in Khon Kaen, Thailand and Deira, UAE under the 
AVANI brand, and sales of the Anantara Chiang Mai 
Serviced Suites upon completion of the project. As 
property prices in Phuket are trending up considerably, we 
are confident in the long-term prospects of the Residences 
by Anantara Layan Phuket.
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MINOR HOTELS:
Passion Makes Perfect
Since 1976, we have been a leading hotel owner and operator in Thailand and beyond, building a 
portfolio of brands and properties that resonate with our customers. Our corporate brand, Minor 
Hotels, has been launched to lead the next phase of our growth.
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DRIVING GUEST PREFERENCE AND LOYALTY
By giving customers an opportunity to access competitive preferential rates on our brand websites, 
the newly-launched PRIVILEGE drives preference and loyalty to our hotel brands. 

Visitors to Anantara.com can now sign up to the programme for free to receive a 10% savings on 
select publicly-available rates for Anantara, AVANI and PER AQUUM properties. This makes us more 
competitive with online travel agents (OTAs), builds our marketing database and lays a strong foundation 
for our very own loyalty programme. 

We are looking to expand the programme to include spa and dining discounts, which will further 
differentiate us from the OTAs.
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GIVING OUR BRANDS A BOOST
STRENGTHENING OUR HOTEL 
BRANDS
A stronger corporate brand enhances our hotel brands’ 
visibility, our revenue generation capabilities and our 
reputation as a leading hospitality company. Our multi-brand 
internet booking engine (IBE) enables customers to 
choose from our diverse brands and book our own-brand 
properties in a wider range of destinations.

WINNING THE WAR
ON TALENT
A stronger corporate brand also elevates our reputation 
as an employer of choice. Our careers page now features 
a comprehensive inside look at the opportunities and 
programmes that we have available in all of our hotel 
brands, for job seekers and team members looking to 
grow with us.

Our partnership with Rani Investment has seen the 
Anantara and AVANI brands enter into Mozambique – 
a premium, largely-untapped tourism destination. The 
current portfolio includes five properties.

Our strategic partnerships with Rani Investment and Sun International have given our brands a boost 
in Africa.

Minor International has also partnered with Sun International 
to own and operate eight properties in Botswana, 
Lesotho, Namibia, Swaziland and Zambia – also under the 
Anantara and AVANI brands. 

STRATEGIC PARTNERSHIPS IN AFRICA 

Anantara Medjumbe Island Resort & Spa Royal Livingstone Victoria Falls Zambia Hotel by Anantara
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ANANTARA:
15 years - and our journey is just beginning
From our first property in Hua Hin, Thailand, Anantara has bloomed into a collection of 34 unique 
luxury hotels and resorts in 11 countries. With the recent evolution of the brand and a pipeline of 
properties in new markets, our 15th anniversary marks the start of an exciting phase in our journey.

ANANTARA DREAM JOURNEYS

This innovative, 15-week social media campaign 
invites modern globetrotters to live out their 
travel dreams and win a weekly multi-night stay 
in some of our hotels and resorts. Now in its 7th 
week, the campaign has yielded 919 entries and 
42,670 views on the campaign microsite*.

REDEFINING OUR LUXURY POSITIONING

The way in which modern travellers experience the world has changed, and the Anantara brand has 
evolved to reflect this.
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Our philosophy, ‘Life is a Journey’, speaks to our promise 
to connect discerning travellers to genuine places, people 
and stories through personal experiences, and to provide 
heartfelt hospitality in the world’s most exciting urban 
and resort destinations. 

Our refined logo blends the warm, indigenous-inspired 
hospitality that launched our initial successes with a 
contemporary, premium aesthetic. The golden colour 
palette conveys Anantara’s elegance, luxury, and shining 
modern energy.

Complementing our fresh new look is a renewed focus on our 
digital and social strategy. Anantara’s new website features 
built-in, best-in-class CMS and advanced personalisation 
to improve how users interact with the site, while the 
responsive technology of our new mobile platform 
allows a more streamlined, consistent browsing experience 
across multiple devices and languages. 

OUR LATEST ADDITION: 
Anantara Peace Haven Tangalle Resort

EXPANDING OUR STRATEGIC FOOTPRINT

RECENT ANNOUNCEMENTS AND FUTURE OPENINGS

In a uniquely secluded beachfront location along Sri Lanka’s southern coast, Anantara Peace Haven Tangalle blends the 
private exclusivity of a secret paradise with enchanting Sri Lankan design. The property’s 152 guest rooms and villas are 
set amidst a coconut plantation that opens onto the beach and the Indian Ocean. The resort is an ideal base from which 
to explore the natural wonders and cultural gems of Sri Lanka’s Southern Province.

Anantara Al Jabal Al Akhdar Resort, Oman

Anantara Jebel Dhanna Villas, UAE Anantara Ubud Bali Resort, Indonesia

Anantara Guiyang Resort, China
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Anantara Kalutara Resort, Sri Lanka Al Baleed Resort Salalah by Anantara, Oman

*As of 1 August 2016

Anantara has 
been ranked #6 
out of 37 in 
ReviewPro’s list 
of large luxury 
brands with 
the highest 
level of guest 
satisfaction 
globally.

OUR GUESTS HAVE SPOKEN
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AVANI HOTELS & RESORTS:
Poised for growth
AVANI Hotels & Resorts is poised for rapid growth. Now in its fifth year, the brand has 16 properties 
in operation - including three new additions in July - and a robust pipeline in Asia, the Indian Ocean 
and the Middle East.

OUR 150TH PROPERTY
AVANI Deira Dubai is a key acquisition: the property is 
Minor Hotels’ 150th, and AVANI’s first in the Middle East - 
establishing a strong foundation for the fast-growing 
brand in this important market. 

Located in one of the most diverse and culturally rich 
parts of the city, AVANI Deira Dubai is ideally situated just 
four kilometres from Dubai International Airport and the 
world-famous Gold and Spice Souks. With the Dubai 
Metro at its doorstep, the property is well-placed for 
guests to explore the city. The 216-room property offers 
two unique dining concepts, conference facilities, an 
outdoor pool and a full-equipped gym.
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A TRUE BANGKOK GEM
Our first purpose-built AVANI property is now welcoming 
guests in Bangkok’s picturesque riverside -  within easy 
reach of the city’s top tourist destinations.

Each one of AVANI Riverside Bangkok’s 249 stylish guest 
rooms and suites features an uninterrupted view of the 
city and the mighty Chao Phraya River. On the rooftop at 
Attitude Bar and Restaurant, guests can lounge by the 
infinity pool, sip sundown drinks or dine al fresco as they 
enjoy unmatched views over the metropolis. The Grand 
Ballroom accommodates up to 1,500 guests, and features 
an open-plan kitchen and the highest ballroom ceilings in 
Bangkok - to quite literally raise the bar on events.

On 1 July 2016, AVANI introduced three additional properties into the portfolio. AVANI Deira Dubai - Minor 
Hotels’ milestone 150th property - is also the first AVANI property in the Middle East, AVANI Riverside Bangkok is 
now open as our first purpose-built AVANI property, and AVANI Khon Kaen welcomes guests in Thailand’s north-
eastern region. 

The brand has also unveiled a brand new website - featuring fresh, modern design - to showcase the properties in 
the best light.

OUR THIRD AVANI IN THAILAND

RECENT ANNOUNCEMENTS
AND FUTURE OPENINGS

Situated in the thriving heart of Khon Kaen, a major 
commercial hub in the north-east of Thailand, AVANI Khon 
Kaen Hotel & Convention Centre features 196 guest rooms. 
The property blends modern décor with a distinctive 
Northeastern Thai design, and boasts the largest
convention centre in the region.

AVANI PATTAYA
RESORT & SPA
90 minutes from Suvarnabhumi 
International Airport and two 
hours from downtown Bangkok, 
this city oasis offers 298 rooms 
and suites, with The Royal 
Garden Plaza and Pattaya’s famed 
beach and nightlife a stroll away. 

AVANI BROADBEACH
RESIDENCES
Just one hour south of Brisbane, 
AVANI Broadbeach is the perfect 
base to make the most of the 
Gold Coast. Characterised by 
open, light and airy designs, the 
219 one and two-bedroom 
apartments boasts spectacular 
city and ocean views.

AVANI
JEBEL DHANNA
HOTEL
Located in Abu Dhabi close to 
the ferry departure point for 
Sir Bani Yas Island, AVANI 
Jebel Dhanna Hotel will have 
a total of 230 keys across two 
different room types, and 
share facilities with the 
neighbouring Anantara Jebel 
Dhanna Villas.
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“…The hotel itself is excellent, with lovely decor, breakfasts are 
delicious with lots to choose from. Staff were very helpful, 

friendly and couldn't do enough for us.”
 

Whisky2015 / July 2016

“An absolutely amazing experience. The breakfast was excellent & 
views just breathtaking. And the infinity pool with views over 

Chao Praya River & Bangkok were to die for.
I highly recommend this hotel.”

Vedes M / June 2016
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TIVOLI HOTELS & RESORTS:
Breaking ground in Europe and Latin America
Minor Hotels’ EUR 294.2 million acquisition of Tivoli Hotels & Resorts represented our most significant 
deal to date and the largest-ever hospitality transaction in Portugal. It further cements our position 
as a leading global hotel operator.

The acquisition of Tivoli not only marks Minor Hotels’ strategic entry into Europe and Latin America, but also provides us 
with a strong operating platform to capitalise on the thriving tourism market in Portugal and Brazil. 

The Tivoli business is sound – generating revenue of EUR 121 million and normalised EBITDA of EUR 31 million in 2015, and 
underpinned by valuable hotel assets. We intend to capitalise on Tivoli’s portfolio to fully realise its potential – by 
investing further in Tivoli’s hotel assets, and expanding the reach of the brand into our global footprint, including the 
Middle East, Africa and Asia.

Oaks’ portfolio contains over 50 properties and 6,000 rooms in Australia, New Zealand, Thailand and the United Arab 
Emirates. The brand’s progressive growth strategy will see it continue to seek out new management and acquisition 
opportunities in key CBD, resort and regional destinations in Australia, in addition to developing the brand further afield.
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OAKS HOTELS & RESORTS:
A progressive strategy
Recent expansions of Oaks Hotels & Resorts’ network reflects its ongoing commitment to the domestic 
market, and a progressive growth strategy in new international markets. The upcoming openings of Oaks 
Bodhgaya and Oaks Neemrana will mark the brand’s entry into its fifth overseas market, India.
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A FINE HERITAGE
The Tivoli brand brings with it a rich history and a diverse portfolio of 14 hotels across Portugal and Brazil. 

In Portugal, the portfolio includes Tivoli Lisboa, Tivoli Jardim and Tivoli Oriente in Lisbon – the country’s vibrant capital, 
Tivoli Sintra and Tivoli Palácio de Seteais in the UNESCO World Heritage Site of Sintra, Tivoli Coimbra in historic Coimbra, 
and six properties in the Algarve, one of Europe’s premier tourism destinations: Tivoli Victoria and The Residences at 
Victoria (both in Vilamoura), Tivoli Marina Vilamoura, Tivoli Marina Portimão, Tivoli Carvoeiro and Tivoli Lagos. 

In Brazil, the brand operates Tivoli São Paulo Mofarrej in the vibrant city of São Paulo and Tivoli Ecoresort Praia do Forte, 
close to Salvador in the warm and welcoming Bahia.

A STRONG DOMESTIC NETWORK…
Two recent openings strengthens Oaks’ position in the Australian accommodation sector.

…AND A GROWING INTERNATIONAL PORTFOLIO
Earlier this year, we announced two upcoming properties to lead the brand’s debut in India.

OAKS WOOLLOONGABBA
Oaks Woolloongabba is now open as the brand’s 10th 
property in Brisbane. Located five kilometres from the 
CBD in one of Brisbane’s most vibrant inner city suburbs, 
the property’s one- and two- bedroom apartments feature 
generous living and dining areas, spacious kitchens, laundry 
facilities, study nooks and private balconies.

OAKS BODHGAYA
The 138-key Oaks Bodhgaya will open as Oaks’ first 
property in India – well-timed to capitalise on India’s 
rapidly-growing religious tourism market. Bodhgaya is 
thought of as the epicentre of Buddhism and an important 
pilgrimage destination. The Mahabodhi Temple, where 
Buddha is said to have obtained enlightenment, became a 
UNESCO World Heritage Site in 2002.

OAKS NEEMRANA
Strategically located southwest of New Delhi on the Delhi 
Mumbai Industrial Corridor, Neemrana is a fast developing 
tourism and business hub. The 116-key Oaks Neemrana will 
feature a combination of vibrant, self-contained studios 
and one- and two- bedroom apartments, as well as a 
dedicated conference and meeting space.

OAKS SOUTHBANK
Strategically located at the heart of the arts, dining and 
entertainment district, Oaks Southbank is an attractive 
choice in Melbourne. The newly-launched property 
features sweeping views of the city and Yarra River.

A GEM IN THE ALGARVE:
Tivoli Marina Vilamoura

With its inimitable location on the Vilamoura marina and endless vistas 
over the ocean, Tivoli Marina Vilamoura is a true landmark. Recent 
renovations saw refurbishments to the property’s iconic façade, contemporary 
Deluxe and Family rooms, exclusive Premium services on selected floors as 
well as a new Italian restaurant.

Tivoli Lisboa

Tivoli Lagos Tivoli Sao Paulo Mofarrej

Tivoli Palácio Seteais

Tivoli Ecoresort Praia Do Forte
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property in Brisbane. Located five kilometres from the 
CBD in one of Brisbane’s most vibrant inner city suburbs, 
the property’s one- and two- bedroom apartments feature 
generous living and dining areas, spacious kitchens, laundry 
facilities, study nooks and private balconies.

OAKS BODHGAYA
The 138-key Oaks Bodhgaya will open as Oaks’ first 
property in India – well-timed to capitalise on India’s 
rapidly-growing religious tourism market. Bodhgaya is 
thought of as the epicentre of Buddhism and an important 
pilgrimage destination. The Mahabodhi Temple, where 
Buddha is said to have obtained enlightenment, became a 
UNESCO World Heritage Site in 2002.

OAKS NEEMRANA
Strategically located southwest of New Delhi on the Delhi 
Mumbai Industrial Corridor, Neemrana is a fast developing 
tourism and business hub. The 116-key Oaks Neemrana will 
feature a combination of vibrant, self-contained studios 
and one- and two- bedroom apartments, as well as a 
dedicated conference and meeting space.

OAKS SOUTHBANK
Strategically located at the heart of the arts, dining and 
entertainment district, Oaks Southbank is an attractive 
choice in Melbourne. The newly-launched property 
features sweeping views of the city and Yarra River.

A GEM IN THE ALGARVE:
Tivoli Marina Vilamoura

With its inimitable location on the Vilamoura marina and endless vistas 
over the ocean, Tivoli Marina Vilamoura is a true landmark. Recent 
renovations saw refurbishments to the property’s iconic façade, contemporary 
Deluxe and Family rooms, exclusive Premium services on selected floors as 
well as a new Italian restaurant.

Tivoli Lisboa

Tivoli Lagos Tivoli Sao Paulo Mofarrej

Tivoli Palácio Seteais

Tivoli Ecoresort Praia Do Forte



PER AQUUM:
At the cutting edge of luxury

DARING TO BE DIFFERENT

PER AQUUM breathes new life to bold luxury with a new brand identity and the launch of PULSE - 
an exclusive stream of immersive experiences.

PER AQUUM’s revamped identity reflects the brand’s 
determination to remain at the cutting edge of luxury - 
over and above its competitors, and lays the foundation 
for its expansion.

‘Daring to be different’ encapsulates what sets PER 
AQUUM apart from its competitors. As a brand, PER AQUUM 
pushes the envelope and challenges the conventions of 
luxury.

A collection of pure originals, PER AQUUM’s current portfolio reflects the elevated status of the brand. Each property is 
sumptuously and discreetly luxurious - a hidden, ethereal world waiting to be discovered.
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A TASTE OF THE PER AQUUM LIFE
PER AQUUM’s iconic Dream Calendar has been re-incarnated as PULSE. The exclusive stream of avant-garde experiences 
gives guests access to one-of-a-kind events - ranging from A-list affairs to intimate celebrations by creative icons and 
emerging artistes - as part of their stay. 

Inspired by the element of 
water - a nod to the PER 
AQUUM’s ground-breaking 
underwater concepts - 
the logo echoes the 
brand’s fluid personality 
and the immersive effect 
of a stay at a PER AQUUM 
property. 

PER AQUUM Huvafen Fushi, Maldives PER AQUUM Niyama, Maldives

Essque Zalu Zanzibar, Tanzania (joining the PER AQUUM portfolio in 2017)

Anantara Kalutara Resort, Sri Lanka

Desert Palm PER AQUUM, Dubai

Nappa Dori x PER 
AQUUM Huvafen 
Fushi

11 – 16 August 2016

Xander Parish & 
Dancers of the 
Mariinsky Ballet 

21 August 2016 at
PER AQUUM Niyama

23 August 2016 at PER 
AQUUM Huvafen Fushi

A touch of vintage elegance Motions of the ocean
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VIEWS FROM THE TOP

Iconic locations, unrivalled luxury accommodations and impeccable standards of service: 
Elewana Collection has truly redefined the ultimate safari experience. Our recent acquisition 
of Cheli & Peacock Group of Companies saw six of Kenya’s finest safari lodges and camps 
joining the Elewana Collection - Elsa’s Kopje Meru (above the site where Elsa the lioness of 
‘Born Free’ fame was raised and released), Elephant Pepper Camp Masai Mara, Joy’s Camp 
Shaba, Tortilis Camp Amboseli, Kitich Camp Mathews Forest and Lewa Safari Camp. 

ELEWANA COLLECTION:
Redefining the ultimate safari experience

A LANDMARK IN KENYA’S ELEPHANT CORRIDOR
Laikipia County is home to the 56,000-acre Loisaba Conservancy -
a critical sanctuary and corridor for elephants, lions and an abundance
of other wildlife.

Elewana Collection was chosen by Loisaba Conservancy, with support from 
The Nature Conservancy (TNC), to partner with it in the development and 
management of its primary tourism assets in this key conservation area. 

The new Loisaba Tented Camp enjoys spectacular views stretching across 
the Laikipia Plains to Mount Kenya, and comprises six stylish and spacious 
ensuite tents, three family combinations and The Private Residence which 
houses three ensuite tents with a private bar, dining area and infinity pool. 
Close by, the newly-refurbished Loisaba Star Beds now consists of four 
accommodation platforms, including one family skybed and a new dining 
area with a stunning stargazing platforms. 

Aside from an incredible day and night game viewing experiences, guests 
can also enjoy a plethora of activities including bush walks, mountain 
biking, camel riding, lion tracking, horse riding, fishing, and other local 
excursions.

SkySafari by Elewana offers a bespoke blend of luxuriant accommodations 
and incomparable game viewing opportunities via scenic flights in an 
executive-class aircraft. 

The eight-day SkySafari Tanzania itinerary takes guests across Northern 
Tanzania to Tarangire National Park, the Ngorongoro Crater and the world 
famous Serengeti, and includes stays in Elewana Collection’s portfolio in 
Tanzania.

The SkySafari Kenya itinerary visits three of the country’s most prestigious 
safari regions over eight days: the Masai Mara, the elephant-populated salt 
plains of Amboseli and the wildlife gem of Meru National Park. Guests 
are treated to some of the best Elewana Collection has to offer in Kenya, 
including our newest additions Tortilis Camp Amboseli and Elsa’s Kopje Meru.SkySafari
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IN THE NEWS
See what some of the world’s leading publications have to say about us in the second quarter of 2016.
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INDUSTRY RECOGNITIONS
A selection of our industry recognitions in Q2 2016.
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“AVANI Quy Nhon… 
a sweet patch of serenity.”
Travel + Leisure Southeast Asia, June 
2016

Anantara Bazaruto Island Resort & Spa
The Knot Summer - Hottest Honeymoon Destination: Best 
Beaches
AFAR: 11 Hotels for Wellness-Seeking Travellers 

Anantara Layan Phuket Resort
Travel + Leisure US - The 14 Best Brunches in the World: 
Sala Layan
Architectural Digest: 5 Best Resorts in Phuket, Thailand

Qasr Al Sarab Desert Resort by Anantara
Condé Nast Traveler US: Where to See the World’s Best 
Sunsets

Anantara Chiang Mai Resort & Spa
The Sunday Times Travel Magazine: Best Value City Hotel - 
Runner-Up
Travel + Leisure: 10 Best Resort Hotels in Southeast Asia

Minor Hotels
#75 in HOTELS Magazine’s annual ‘325 Hotels’ list

Anantara Hotels, Resorts & Spas
Condé Nast Traveler China 2016 Reader’s Choice:
Best Hotel Brands

Naladhu Maldives
ReviewPro Guest Intelligence 2016 Top Luxury Hotel & 
Brand Report: Top 25 Individual Luxury Hotels

PER AQUUM Niyama
Condé Nast Traveller Middle East - Maldives for Families: 
Best for ‘Wow’ Moments

Anantara Al Jabal Al Akhdar Resort
The New York Times: 5 Noteworthy Hotels Opening 
This Summer

Anantara Siam Bangkok Hotel
2016 People’s Choice Awards Thailand: Top Choice Luxury 
Hotel

Anantara Peace Haven Tangalle Resort
Wine Spectator Restaurant Award List 2016: Il Mare 
Restaurant
Condé Nast Traveller Middle East Hot List

Anantara Golden Triangle Elephant Camp & Resort
AFAR - 11 Hotels for Wellness-Seeking Travellers

“[PER AQUUM] Niyama represents a nice, 
sensible, unostentatious…version of 
luxury, with a cool, youthful look.”
Sunday Times Travel, April 2016

“Stay at the 152-room Anantara Peace 
Haven Tangalle Resort, set on a 42-acre 
oceanfront coconut plantation.”
Condé Nast Traveler, April 2016

“…PER AQUUM Desert Palm, one of the most chic family-friendly 
resorts we’ve ever encountered…”
Harper’s BAZAAR, May 2016

“Anantara Golden Triangle…has all the right elements for a peaceful 
weekend retreat.”
Robb Report Malaysia, May 2016 

AVANI Riverside Bangkok: #3 in “40 new properties to check out in Asia”
Business Traveller UK, May 2016

“Anantara Layan Phuket…offers 
every sort honeymoon delight: 
tropical romance, daring adventure, 
cultural ritual and epicurean 
indulgence.”
New York Post, 24 May 2016

“The Thailand properties of Anantara Hotels, Resorts and Spas envelop 
guests in a serene embrace and extend a warm welcome in rich 
surroundings.”
Verve India, April 2016
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AUSTRALIA
CYPRESS LAKES RESORT
iSTAY PRECINCT
iSTAY RIVER CITY
OAKS 212 MARGARET
OAKS ASPIRE APARTMENTS
OAKS AURORA
OAKS BROOME
OAKS CABLE BEACH SANCTUARY
OAKS CALYPSO PLAZA
OAKS CARLYLE
OAKS CASINO TOWERS
OAKS CHARLOTTE TOWERS
OAKS ELAN DARWIN
OAKS EMBASSY
OAKS FELIX
OAKS FESTIVAL TOWERS
OAKS GATEWAY ON PALMER
OAKS GOLDSBROUGH APARTMENTS
OAKS GRAND APARTMENT
OAKS GRAND GLADSTONE
OAKS HARMONY SYDNEY
OAKS HORIZONS
OAKS HYDE PARK PLAZA
OAKS LAGOONS
OAKS LEXICON APARTMENTS
OAKS LIBERTY TOWERS
OAKS LURE
OAKS MEWS
OAKS MIDDLEMOUNT
OAKS MON KOMO
OAKS M ON PALMER
OAKS MORANBAH
OAKS OASIS RESORT
OAKS ON CASTLEREAGH 
OAKS ON COLLINS
OAKS ON LONSDALE
OAKS ON MARKET
OAKS ON WILLIAM
OAKS PACIFIC BLUE RESORT
OAKS PLAZA PIER
OAKS RIVERMARQUE
OAKS SEAFORTH RESORT
OAKS SOUTH YARRA
OAKS SOUTHBANK
OAKS TRAFALGAR SYDNEY
OAKS WATERFRONT RESORT
OAKS WOOLLOONGABBA
THE MILTON BRISBANE
WRAP ON SOUTHBANK

BOTSWANA
AVANI GABORONE HOTEL & CASINO

BRAZIL
TIVOLI ECORESORT PRAIA DO FORTE
TIVOLI SAO PAULO MOFARREJ

CAMBODIA
ANANTARA ANGKOR RESORT

CHINA
ANANTARA SANYA RESORT
ANANTARA XISHUANGBANNA RESORT

INDONESIA
ANANTARA SEMINYAK BALI RESORT
ANANTARA ULUWATU BALI RESORT

KENYA
AFROCHIC DIANI BEACH
ELEPHANT PEPPER CAMP MASAI MARA
ELSA'S KOPJE MERU
JOY'S CAMP SHABA
KITICH CAMP MATHEWS FOREST
LEWA SAFARI CAMP 
LOISABA TENTED CAMP
LOISABA STAR BEDS
SAND RIVER MASAI MARA
TORTILIS CAMP AMBOSELI

LESOTHO
AVANI LESOTHO HOTEL & CASINO
AVANI MASERU HOTEL

MALAYSIA
AVANI SEPANG GOLDCOAST RESORT

MALDIVES
ANANTARA DHIGU MALDIVES RESORT
ANANTARA KIHAVAH MALDIVES VILLAS
ANANTARA VELI MALDIVES RESORT
NALADHU MALDIVES
PER AQUUM HUVAFEN FUSHI
PER AQUUM NIYAMA

MOZAMBIQUE
ANANTARA BAZARUTO ISLAND RESORT
ANANTARA MEDJUMBE ISLAND RESORT
AVANI PEMBA BEACH HOTEL & SPA
MATEMO ISLAND RESORT
RADISSON BLU HOTEL & RESIDENCE MAPUTO

NAMIBIA
AVANI WINDHOEK HOTEL & CASINO

NEW ZEALAND
AUCKLAND HARBOUR OAKS
OAKS CLUB RESORT
OAKS SHORES
PORTUGAL
TIVOLI CARVOEIRO
TIVOLI COIMBRA
TIVOLI JARDIM 
TIVOLI LAGOS
TIVOLI LISBOA
TIVOLI MARINA VILAMOURA
TIVOLI MARINA PORTIMÃO
TIVOLI ORIENTE
TIVOLI PALÁCIO DE SETEAIS
TIVOLI SINTRA
TIVOLI VICTORIA - VILAMOURA
THE RESIDENCES AT VICTORIA CLUBE DE GOLFE

QATAR
BANANA ISLAND RESORT DOHA BY ANANTARA
SOUQ WAQIF BOUTIQUE HOTELS

SEYCHELLES
AVANI SEYCHELLES BARBARONS RESORT & SPA

SRI LANKA
ANANTARA PEACE HAVEN TANGALLE
AVANI BENTOTA RESORT & SPA
AVANI KALUTARA RESORT
CLUB HOTEL DOLPHIN
HOTEL SIGIRIYA

TANZANIA
ARUSHA COFFEE LODGE
ESSQUE ZALU ZANZIBAR
KILINDI ZANZIBAR
SERENGETI MIGRATION CAMP
SERENGETI PIONEER CAMP
TARANGIRE TREETOPS
THE MANOR AT NGORONGORO

THAILAND
ANANTARA BAAN RAJPRASONG BANGKOK 
SERVICED SUITES
ANANTARA BOPHUT KOH SAMUI RESORT 
ANANTARA CHIANG MAI RESORT
ANANTARA GOLDEN TRIANGLE ELEPHANT CAMP & 
RESORT 
ANANTARA HUA HIN RESORT
ANANTARA LAWANA KOH SAMUI RESORT
ANANTARA LAYAN PHUKET RESORT 
ANANTARA MAI KHAO PHUKET VILLAS 
ANANTARA RASANANDA KOH PHANGAN VILLAS
ANANTARA RIVERSIDE BANGKOK HOTEL 
ANANTARA SATHORN BANGKOK HOTEL
ANANTARA SIAM BANGKOK HOTEL
ANANTARA SI KAO RESORT
AVANI ATRIUM BANGKOK
AVANI KHON KAEN HOTEL & CONVENTION 
CENTRE
AVANI RIVERSIDE BANGKOK HOTEL
FOUR SEASONS RESORT CHIANG MAI
FOUR SEASONS RESORT KOH SAMUI
FOUR SEASONS TENTED CAMP GOLDEN TRIANGLE
JW MARRIOTT PHUKET RESORT & SPA
OAKS BANGKOK SATHORN
PATTAYA MARRIOTT RESORT & SPA
THE ST. REGIS BANGKOK

UNITED ARAB EMIRATES
ANANTARA SIR BANI YAS ISLAND RESORTS AL 
SAHEL
ANANTARA SIR BANI YAS ISLAND RESORTS AL 
YAMM
ANANTARA THE PALM DUBAI RESORT
AVANI DEIRA DUBAI HOTEL
DESERT ISLANDS RESORT & SPA BY ANANTARA
DESERT PALM PER AQUUM
EASTERN MANGROVES HOTEL & SPA BY 
ANANTARA
OAKS LIWA EXECUTIVE SUITES
OAKS LIWA HEIGHTS
QASR AL SARAB DESERT RESORT BY ANANTARA

VIETNAM
ANANTARA HOI AN RESORT
ANANTARA MUI NE RESORT
AVANI HAI PHONG HARBOUR VIEW
AVANI QUY NHON RESORT & SPA

ZAMBIA
AVANI VICTORIA FALLS RESORT 
ROYAL LIVINGSTONE VICTORIA FALLS ZAMBIA 
HOTEL BY ANANTARA

OUR GLOBAL FOOTPRINT


